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Docklands Lodge London Hotel: I was asked to shoot the brand-new Docklands Lodge London Hotel, before it opened its doors to the public, which was a great 

opportunity for the hotel to get a wide range of photos to use on their new website and social media. They could also share the images with a wide variety of hotel 

partnership websites, such as bookings.com and Travelzoo to attract customers. 
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The family run hotel, which was the vision of Hassan and his colleagues at Square Root Investments Ltd, is classed as a budget hotel and is really well priced 

for a London hotel. But although it caters to the budget traveller, Hassan and his team wanted to make sure that it was still very comfortable and beautiful - 

specially for guests on arrival, so I aimed to capture that in the images.  

 



By hiring an extremely creative designer, Abdullah Al Jassem of Levant Interiors Ltd, and working closely with Ian Hopwood of Synthesis Architecture, they 

have provided a stunning finish to the hotel, especially the reception desk, with an eye-catching design in the restaurant and communal areas as well so guests 

will feel like they're staying in a luxury apartment as they enter the building. So there was a lot to capture in the photography…… 
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No hotel is complete without it's bedrooms and, although far simpler than the lounge area, all of the 35 rooms the rooms are stylish and bright, with a focus on 

comfort. Because these shots would primarily be used to show the facilities accurately, as customers select from room options online, I was careful that the 

photos included the number of beds in the rooms and whether there was natural light, proximity to bathroom etc… 

 

 



Once the key ‘information’ shots were complete, I was able to capture some of the details, which Docklands Lodge will be able to use on their social media and 

general visual marketing of the hotel, to help tell more of a story.  

 

You can see how Docklands Lodge has used the photos on their website here: www.docklandslodge.com 
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